JT372 Notes- Audience Analysis
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Characterize audience—affects design

· Demographic (age, gender, income level, geographic location, environment,  cultural, etc.) (e.g., students vs 25-54 vs retirees, rural vs urban, professional vs recreational)

· Characteristics/concerns/activities

· Impacts content, structure, design choices, functionality

· Client and user interviews can be very useful, even a small sample

· May help to have analytics date if it's an existing site.

· Focus groups are very common, but too formal for what we’re doing in this class

Interaction w/Variable Hardware/Software

· Hardware/software limitations/expectations 

· Current vs. legacy software (new browsers, old browsers)

· Client operating system (Windows/Linux/Mac/mobile)

· Desktop vs. mobile devices

· Screen Resolution

· User connection speed

User Needs, Interests, Goals
· Users have specific objectives

· Examples: purchase something, find information, register for something, be entertained, be informed

· Can have multiple segments

· Key segments represented by personas
· e.g, Fraternity member...

· Demographics, motivations, what they are looking for, what they want to do, their needs

· https://www.usability.gov/how-to-and-tools/methods/personas.html

Business Objectives

· E.g., generate sales leads, reduce calls asking for information, sell stuff, sell advertising, etc.

User analysis and objectives analysis should strongly influence design and content of site

1. Basic look and feel

2. Featured content

3. Functionality

